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Listing NSE & BSE 

Open Date 29/07/2019 

Close Date 31/07/2019 

Price Band 740-745 

Offer for Sale 16.5 

Affle India (Affle) is a global technology company with two business 
segments: Consumer platform and Enterprise platform. The consumer 
platform primarily provides the following services: (1) new consumer 
conversions (acquisitions, engagements, transactions) through relevant 
mobile advertising; (2) retargeting existing consumers to complete 
transactions for ecommerce companies through relevant mobile 
advertising and (3) an online to offline (O2O) platform that converts 
online consumer engagement into in-store walk-ins. The enterprise 
platform primarily provides end-to-end solutions for enterprises to 
enhance their engagement with mobile users. As on March 31, 2019, 
Affle's consumer platform had ~2.02 billion consumer profiles and has 
accumulated over 300 billion data points over the preceding 12 months, 
which powers its predictions and recommendations algorithm for the 
platform. 

 

 Business Overview: - 

 
Affle’s Consumer Platform comprises the following: 

• “Affle” branded consumer intelligence platform that delivers 

consumer acquisitions, engagements and transactions through relevant 

mobile advertising (the “Affle Consumer Platform”); 

• “RevX” branded mobile is the only self-serve programmatic platform 

that delivers consumer acquisitions, engagements and transactions 

through relevant mobile advertising (the “RevX Platform”); 

• “Vizury” branded retargeting media business for e-commerce 

companies and push notifications offerings for e-commerce companies 

on a software as a service model (the “Vizury Commerce Business”); 

• “Shoffr” branded online to offline platform that converts online 

consumer engagement into in-store walk-ins and transactions (the 

“Shoffr Platform”). 

Affle’s Consumer Platform aims to enhance returns on marketing spend 

through delivering contextual mobile ads and reducing digital ad fraud, 

while proactively addressing consumer privacy expectations. 

 
As at March 31, 2019, the  Affle Consumer Platform had approximately 

2.02 billion consumer profiles, of which approximately 571 million were 

in India, 582 million were in Other Emerging Markets (which comprises 

Southeast Asia, the Middle East, Africa and others) and 867 million were 

in Developed Markets (which comprises North America, Europe, Japan, 

Korea and Australia). During Fiscal 2019, Affle Consumer Platform 

accumulated over 300 billion data points, which powers their prediction 

and recommendation algorithm for their  Affle Consumer Platform.  Affle 
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is in the process of integrating the consumer profiles and the related 

consumer data points of the Vizury Commerce Business, the RevX 

Platform and the Shoffr Platform with their Affle Consumer Platform. 

Affle’s Consumer Platform is used by business to consumer (“B2C”) 

companies across industries, including e-commerce, fin-tech, telecom, 

media, retail and FMCG companies, both directly and indirectly through 

their advertising agencies. Their Consumer Platform utilizes user-intent 

indicators derived from behavioral signals, marketing attribution and 

transactional data, which are received in real time and accumulated over 

time, which increases their ability to predict a user’s likely interests. The 

accuracy of the prediction and recommendation algorithms for their 

Consumer Platform improve with every advertisement they deliver, as 

the systems incorporate new data, while continuing to learn from 

previous data. In addition, their Consumer Platform enhances their 

customers’ ad content with rich media experiences, including 

interactive videos, games and augmented reality. This paired with data- 

centric scientific targeting and retargeting enables a higher likelihood of 

consumer engagement, such as downloading an App or completing a 

transaction. 

 

 Key Strategies: 
 

1. Enhance Consumer Platform’s revenue and acquire new 

consumer profiles beyond Tier 1 cities 

 
Affle India is one of the very few companies that has products spanning 

the entire value chain. According to Frost & Sullivan, the company is a 

leading ad tech solution provider in India. As on March 31, 2019, the 

company had ~571 million consumer profiles in India with services 

across the value chain in digital advertising, fraud detection and ad 

network. While some companies are more focused on buy side 

platforms, others are focused on the publisher side. The ad tech market 

in India is fast growing, with a market size of US$304.9 million in 2017 

and is likely grow at a CAGR of 39% to US$808 million by 2022. The 

company's extensive consumer profile data, proprietary technology and 

local knowledge make it better placed compared to global peers to 

deliver profitability in India. 

 
2. Expand international business through local business 

development effort 

 
Affle currently has business development teams outside India in 

Singapore, Jakarta (Indonesia) and Dubai (UAE). They plan to increase 
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their business development efforts outside India and build a business 

development team in North America during Fiscal 2020 to service the 

North American market. This is to win more advertising campaigns with 

local and international companies operating in the region by 

demonstrating our successful track record internationally and through 

their on the ground presence to deliver better support and build more 

trust with the market participants. 

 
3. Profitable, low-cost business model built on an asset light, 

automated and scalable platform 

 
The company's 13 years of focused research and development and 

investment have resulted in a platform, which is supported by a flexible 

and scalable infrastructure, built in-house using cloud computing 

infrastructure. Its platform consists of proprietary machine and deep 

learning algorithm for prediction and recommendation that operates in 

real time and at significant scale. As the ability to generate actions 

improves with increased user intelligence and targeting, the company 

believes more businesses will use its solutions and increase their 

marketing spend with the company. This network effect would continue 

to fuel its growth. 

 
4. Continue developing award-winning fraudulent data detection and 

prevention platform 

 
Affle believes mFaaS sets the company apart from their competitors as 

it offers a real time solution for addressing fraud, which is a major issue 

for mobile advertising. Their fraud detection technology needs to 

continually evolve to counter and stay ahead of persons engaged in ad 

fraud. Affle intends to continue to build more fraud checks to detect and 

prevent mobile advertisement fraud and hence ensuring actual returns 

to the customers. They have applied for 10 patents in India covering 

various algorithms in the area of digital fraud detection, all of which are 

pending at the moment. 
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 Financial Performance: 
 

Revenue of Affle witnessed a growth of 96% CAGR from Rs. 65 crores in 
FY17 to Rs. 249 crores in FY19. Adjusted EBITDA and PAT have increased 
from Rs.3.5 crores and Rs.33 lakhs in FY17 to Rs. 69.9 crores and Rs. 48.80 
crores in FY19 respectively. 
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Source: RHP, Ventura Research 

 

 
 Key Risk and Threats: 

 
1. Developments regarding data protection could impact business 

 
2. Inability to keep its key customers or failure to attract a broader range of 

customers, could have a material adverse effect on its business. 
 

3. Affle’s competitors’ (Google, Facebook, etc) access to a larger pool of data 
may allow them to foreclose opportunities that may otherwise be available 
to the company. 

Revenue, EBITDA and PAT 

In (Rs. crs) In % 
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 Issue Structure & Valuation: 
 

The proposed Affle (India) Ltd. issue is for an aggregate of 49,53,020 shares 
consisting of offer for sale. This is being offered to the public in a price range 
of Rs 740 per share to Rs 745 per share. Minimum bid is of 20 shares and in 
multiples of the same thereafter. The valuation works out to be 37x P/E FY19. 

 

Category No. of shares Offered % of Shares Offered 

QIB 37,14,765 75 

Non institutional Bidders 7,42,953 15 

Retail 4,95,302 10 

Total 49,53,020  

 
 SWOT Analysis: 

 

STRENGTH 
 
 According to Frost & Sullivan, 

leading ad tech solution provider in 
India. 

 
 Proven international track record 
 

 Profitable, low-cost business model 
built on an asset light, automated 
and scalable platform 

 

 Deep data-driven understanding of 
consumer intent and behavior. 

WEAKNESS 
 
 Highly dependent on the mobile 

and E-commerce growth in the 
economy. 

 
 With no ownership on properties, 

inability of the company to renew 
current leases or renew them on 
terms which are detrimental to our 
Company, may lead to increased 
relocating costs. 

OPPORTUNITY 
 
 The Indian e-commerce market is 

likely to grow at a CAGR of 12.4% 
to USD 69.2 billion by 2022. 

 
 The present government is 

extensively focusing on improving 
MSME business and make in India. 

 

 Digital advertising gained USD 1.1 
billion in revenue in 2017 and is 
likely grow at a CAGR of 28.6% to 
USD 4 billion. 

THREAT 
 

 Developments regarding data 
protection could impact 
business. 

 
 Inability to compete effectively 

would be detrimental to the 
business and prospects for 
future growth. 

 

Source: RHP, Ventura Research 
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Particulars FY17 FY18 FY19 

Net Sales 65.6 83.7 249.0 

Expenses 62.1 66.9 179.1 

EBITDA 3 . 5 16 . 8 69 . 9 

EBIDTA Margin % 5.3 20.1 28.1 

Other Income 1.2 1.1 0.4 

PBDIT 4 . 7 17 . 9 70 . 3 

Depreciation 2.3 3.2 10.1 

Interest 1.6 1.1 0.8 

Exceptional items 0.0 0.0 0.0 

PBT 0 . 8 13 . 6 59 . 4 

Tax Provisions 0.5 4.7 10.9 

PAT 0 . 3 8 . 8 48 . 8 

PAT Margin % 0.1 10.5 19.5 

Source: RHP, Ventura Research    

Profit and Loss (In Rs. crs) 
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Particulars FY17 FY18 FY19 

EQUITY AND LIABILITIES    

Shareholder' s Funds    

Share Capital 24.29 24.20 24.29 

Other Equity -3.20 5.80 48.12 

Total Shareholder' s Funds 21 .03 30 .10 72 .41 

Non-current Liabilities    

Other financial liabilities 0.54 0.00 6.92 

Provisions 0.90 1.14 1.54 

Deferred revenue -1.90 -0.49 0.27 

Total Non-current Liabilities -0 .40 0 .65 8 .73 

Current Liabilities    

Trade payables 16.00 22.02 51.71 

Other financial liabilities 7.20 4.50 2.08 

Provisions 1.10 4.50 13.78 

Other current liabilities 2.80 0.00 23.01 

Total Current Liabilities 27 .20 31 .02 90 .58 

Total Equity and Liabilities 47 .70 61 .77 171 .72 

ASSETS    

Non-current Assets    

Property, Plant and Equipment 14.30 15.10 57.30 

other Intangible assets 0.30 0.00 1.80 

Loans 0.63 0.58 0.08 

Bank deposits 0.02 0.00 0.03 

Other financial asset 0.00 0.01 0.00 

Other non-current assets 0.03 0.03 0.73 

Total Non -current assets 15 .28 15 .72 59 .94 

Current assets    

Trade receivables 13.50 15.80 47.88 

Cash and cash equivalents 8.70 14.49 30.49 

Loans 6.10 8.10 20.47 

Other financial asset 0.00 7.70 0.00 

other current assets 4.00 0.00 13.65 

Total Currents assets 32 .40 46 .09 112 .49 

Total Assets 47 .68 61 .81 171 .70 
    

Source: RHP, Ventura Research 

Balance Sheet (In Rs. crs) 
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Disclosures and Disclaimer 

Ventura Securities Limited (VSL) is a SEBI registered intermediary offering broking, depository and portfolio management services to clients. VSL is a 
member of BSE and NSE. VSL is a depository participant of NSDL. VSL states that no disciplinary action whatsoever has been taken by SEBI against it in 
last five years except administrative warning issued in connection with technical and venial lapses observed while inspection of books of accounts and 
records. Ventura Guaranty Limited is the holding Company of VSL; Ventura Commodities Limited and Ventura Allied Services Private Limited are 

subsidiaries of VSL. Research Analyst (RA) involved in the preparation of this research report and VSL, disclose that neither RA nor VSL nor its associates 
(i) have any financial interest in the company which is the subject matter of this research report (ii) holds ownership of one percent or more in the securities of 
subject company (iii) have any material conflict of interest at the time of publication of this research report (iv) have received any compensation from the 

subject company in the past twelve months (v) have managed or co-managed public offering of securities for the subject company in past twelve months (vi) 
have received any compensation for investment banking, merchant banking or brokerage services from the subject company in the past twelve months (vii) 
have received any compensation for products or services from the subject company in the past twelve months (viii) have received any compensation or other 

benefits from the subject company or third party in connection with the research report. RA involved in the preparation of th is research report discloses that 
he / she has not served as an officer, director or employee of the subject company. RA involved in the preparation of this research report and VSL discloses 
that they have not been engaged in the market making activity for the subject company. Our sales people, dealers, traders and  other professionals may 

provide oral or written market commentary or trading strategies to our clients that reflect opinions that are contrary to the opinions expressed herein. We may 
have earlier issued or may issue in future, reports on the companies covered herein with recommendations/ information inconsistent or different than those 
made in this report. In reviewing this document, you should be aware that any or all of the foregoing, among other things, may give rise to or potential 

conflicts of interest. We may rely on information barriers, such as "Chinese Walls" to control the flow of information contained in one or more areas within us, 
or other areas, units, groups or affiliates of VSL. This report is for information purposes only and this document/material should not be construed as an offer 
to sell or the solicitation of an offer to buy, purchase or subscribe to any securities, and neither this document nor anything contained herein shall form the 

basis of or be relied upon in connection with any contract or commitment whatsoever. This document does not solicit any action based on the material 
contained herein. It is for the general information of the clients / prospective clients of VSL. VSL will not treat recipients as clients by virtue of their receiving 
this report. It does not constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of clients 

/ prospective clients. Similarly, this document does not have regard to the specific investment objectives, financial situation/circumstances and the particular 
needs of any specific person who may receive this document. The securities discussed in this report may not be suitable for all investors. The 
appropriateness of a particular investment or strategy will depend on an investor's individual circumstances and objectives. Persons who may receive this 

document should consider and independently evaluate whether it is suitable for his/ her/their particular circumstances and, i f necessary, seek 
professional/financial advice. And such person shall be responsible for conducting his/her/their own investigation and analysis of the information contained or 
referred to in this document and of evaluating the merits and risks involved in the securities forming the subject matter of this document. The projections and 

forecasts described in this report were based upon a number of estimates and assumptions and are inherently subject to signif icant uncertainties and 
contingencies. Projections and forecasts are necessarily speculative in nature, and it can be expected that one or more of the estimates on which the 
projections and forecasts were based will not materialize or will vary significantly from actual results, and such variances will likely increase over time. All 

projections and forecasts described in this report have been prepared solely by the authors of this report independently for the Company. These projections 
and forecasts were not prepared with a view toward compliance with published guidelines or generally accepted accounting principles. No independent 
accountants have expressed an opinion or any other form of assurance on these projections or forecasts. You should not regard  the inclusion of the 

projections and forecasts described herein as a representation or warranty by VSL, its associates, the authors of this report or any other person that these 
projections or forecasts or their underlying assumptions will be achieved. For these reasons, you should only consider the pr ojections and forecasts 
described in this report after carefully evaluating all of the information in this report, including the assumptions underlying such projections and forecasts. The 

price and value of the investments referred to in this document/material and the income from them may go down as well as up, and investors may realize 
losses on any investments. Past performance is not a guide for future performance. Future returns are not guaranteed and a loss of original capital may 
occur. Actual results may differ materially from those set forth in projections. Forward-looking statements are not predictions and may be subject to change 

without notice. We do not provide tax advice to our clients, and all investors are strongly advised to consult regarding any potential investment. VSL and the 
RA involved in the preparation of this research report and its associates accept no liabilities for any loss or damage of any kind arising out of the use of this 
report. This report/document has been prepared by VSL, based upon information available to the public and sources believed to be reliable. No 

representation or warranty, express or implied is made that it is accurate or complete. VSL has reviewed the report and, in so far as it includes current or 
historical information, it is believed to be reliable, although its accuracy and completeness cannot be guaranteed. The opinions expressed in this 
document/material are subject to change without notice and have no obligation to tell you when opinions or information in this report change. This report or 

recommendations or information contained herein do/does not constitute or purport to constitute investment advice in publicly accessible media and should 
not be reproduced, transmitted or published by the recipient. The report is for the use and consumption of the recipient only. This publication may not be 
distributed to the public /used by the public media without the express written consent of VSL. This report or any portion hereof may not be printed, sold or 

distributed without the written consent of VSL. This document does not constitute an offer or invitation to subscribe for or purchase or deal in any securities 
and neither this document nor anything contained herein shall form the basis of any contract or commitment whatsoever. This document is strictly  
confidential and is being furnished to you solely for your information, may not be distributed to the press or other media and may not be reproduced or 

redistributed to any other person. The opinions and projections expressed herein are entirely those of the author and are given as a part of the normal 
research activity of VSL and are given as of this date and are subject to change without notice. Any opinion, estimate or projection herein constitutes a view 
as of the date of this report and there can be no assurance that future results or events will be consistent with any such opinions, estimates or projection.  

This document has not been prepared by or in conjunction with or on behalf of or at the instigation of, or by arrangement with the company or any of its 
directors or any other person. Information in this document must not be relied upon as having been authorized or approved by the company or its directors or 
any other person. Any opinions and projections contained herein are entirely those of the authors. Neither the company nor its directors or any other person 

accepts any liability whatsoever for any loss arising from any use of this document or its contents or otherwise arising in c onnection therewith. The 
information contained herein is not intended for publication or distribution or circulation in any manner whatsoever and any unauthorized reading, 
dissemination, distribution or copying of this communication is prohibited unless otherwise expressly authorized. Please ensure that you have read “Risk 

Disclosure Document for Capital Market and Derivatives Segments” as prescribed by Securities and Exchange Board of India before investing in Securities 
Market. 
Ventura Securities Limited 

Corporate Office: 8th Floor, ‘B’ Wing, I Think Techno Campus, Pokhran Road No. 02, Off Eastern Express Highway, Thane (West), 400 607 
SEBI Registration No.: INH000001634 
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